ANNEXE

1} Do you think that a makeling campagn dinected 1o Consumerns is more effactive if It
integrates both anline and offline advertising?

3%

M yes
M not

97

DoubleChicx




2) Do you agree with the following opinions?

Online Advertising is
over valorated, it
doesn't work

Online Advertising
doesn’t work very
properly

The importance of
advertising online is
rising

Online Advertising
might be a part of any
marketing campaing.

Online Advertising is a
very effective
comrmunication tool

P

150

200

M do definetely
disagree
I don't agree
M agree

1 totally agree

DouhleClick




3} Are you currertly using a marketing campaign inclading online adverlising?

13%

55%

Wyes

W Mot 2t the moment,
but it is planned in
the future,

Mo I am not, but my
company used it in
the past

S MNo I am not, my
company only use
offline advertising

DoubleClick

41 What percentage of your marketing budget have you assigned  you assgn { yau plan to

assign to onling advertising?

18%

18%

10%

10%

24%:

20%

M Less than 3%

B Between 3 & 5%
Between 5 & 10%
= Between 10 & 20%
B More than 20%

W1 don't know

DouhleClick




5) How frequantly do yau use the fallowing fypes of online adverlising?

13%

e-nawsietters
Current Banner 8%
Robapagina 7
B9, TiWhan you imvest in mesrchers markating,
Affiliation Marketing how cftan da you use the fallowing ssamhers?’
_F Google  man
‘ahoo 14.6%
Pop Ups and Pop Unders MSN O 133%
videos rera et
3,2% Yeecom  02%
Activated sound by user format Olners 6.3%
Spreac out Bamner 0 T
o Lycas =A%
Intersticial (Eresmas | 2%
Mexirum B
ayers e wm  com
1,3% Metaindies com 0, 5%
Overdayers ' [Wavegantecam || e
- — 0.8%
[Excite Soaing | 04%

DoubleClit



) What toal do you use for targetting, serving, analizing your onfing campaigns?

31%

16%

0%
1%
3%
0%
5%

U DART (DFASDFP)

B DART Search
DART Motif

1 Performix

M Real Media
ChkMs

W Accipiter

W Atlas

I Adtech
Falk AdSolution
Eveblaster
Internal Adserver
Mo one
Others

DoubleClick

2) What ool do you uss to optimize your investment in searchers marketing?

U DART Search
MW Atlas

Yahoo Search
Marketing

W Googgle
Adwaords/Adsense

HMIVA

Mo one
Click

DoubleClick




101 How do you think investment in online advertisting will be in the next 3 years in your
company?

It will remain
stable

3% o
B 'We will increase

our investment

12%

We will reduce
our investment

85%

AL the moment
we don't invest in
OA and we will
continue like that

DoubleClick

11) Seare from 1 to § the effectivity of the following marketing and public relations technigues
(1= nat much effective, 6= very effective)”

Advertising Campaign an TV 15%
Searchers Marketing 12%
E-mall markeling 10%
PR 9 5%
Evenis 9%
Advertisng Campagn on graphic media a%
Affliation Marseting 8%
CPM Campaigns T%
Advertising Campagn Quidocrs B
Mabile marketing 6%
Diire:t Wit 5%
Advertisng Campagn Radio 4 5%

DouhbleClick

: As for a5 the most effeciive media are concermed, wa havve focused on the scoring 5 and € in crder bo see which ane
ihi most vakorates maia By the acvanisens,




12} Are you familiarized with the post-click or post-impression system”?

4%
Hyes
Bnot
SE0%
Click
DoubleClick

13) How frequently do you use the postclick or post-impression systems in your online
advertising campaigns?

5%

13%
" never
M sometimes
20% usually
62% W always

Click
DoubleClick







14) Do you agree with the following opinions?

Cnline Advertising is very direct, it has a
nearer design.

11 do definetely
disagree

I don't agree

Online Advertsing reguires a lower
investment comparing to other media.

Online Advertsing requires a very simple
design.

With Online Advertising you can arrive

everywhere, there are no bhorders, . I
Onling Advertising allows a better target g
segmentation comparing to other media,

Online Advertising guarantees a higher
ROI comparing to other media

I totally agree

0 100 200
Click




5) What differences do yo fnd between anline and offline creativity?

i3] How do you see interactivity on advertising between onling and offline media?

6%

14% ‘

16%:

9%

55%

Online Advertising is
mare creative

MW Online Adwvertising
allows mare creative
aptions

They are similar

Online Advertising
allows less creative
options

M Online Advertising is
lese creative

DoubleClits

Online media allow
much more
interactivity
opportunities

B Onbne media allow
more interactivity
opportunities

They are similar

B Online media allow
less interactivity
opportunities

B Cnline media allow
much less
interactivity
opportunities

DoubleClici




1'?3 Winich are the most ggnificant results that you have achieved thanks to online amértising in

the last year?

29%,

I Rise of the number of
Customers

M Rise of the brand
recogrisement
amang your target
Rise of the product
recogrisement
amaong your target

M Rise of
sales/members

DoubleClick

18) You...

12% -~
0% -

6%
1%

' Work in an agency

B Work in the
advertiser company

Are a student
¥ Work as a consultant

M Work as a software
provider
Work as a web
publisher

Click

DoubleChick




20} How many employess dees your campany have?

7 Less than 10

M Between 10 & 20

151 What sector does your company balong to? 1%
21%
Between 21 & 50
4% 5% W Advertising M Between 51 & 100
2% W Services
1% Consum 17% B Between 101 & 500
455 N Bank
B Leisure/tourism &% 17% Between 501 &
404, 52% “Industry 3000
704, B Telecommunication M More than 3000
Tecnology
W Others
Click Click
DoubleClick DouhleChick




21) Whera is your company located?

Madrid AL
Catalufiz 23%
Comunigas Valenciana 5%
Pais Vasco 2%
Andgiucia 2%
Fuera de Espafia 2%
Galcka 1%
Ielas Baleares 1%
Havarra 1%
Castila y Ledn 1%
Castlla La Mancha 1%

DoubleChck

73) Age

1%
7% 3%

36%
53%

B Less than 25

M Between 25 & 34
Between 35 & 44

M Between 45 & 55

B More than 55

DouhbleClicx

Gendre

51%

485%
Fermnale

W Male

DoubleClLics




